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Report on AD-Venture Event
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VENUE: MECHANICAL SEMINAR HALL
INTRODUCTION

The Marketing Club of School of Management, Siddhartha Academy of Higher Education. organized an AD-
Venture event on 20th December 2025 at 2 50 PM - 4 30 PM in the Mechanical Block Seminar Hall.

AD-Venture encouraged participants to explore innovative advertising ideas. understand brand positioning,
and apply theoretical marketing concepts to real-world scenarios. Through active parficipation and
competitive tasks, the event aimed to enhance marketing acumen, teamwork, and confidence among students,
making 1t both an mformative and enriching learning experience.
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REPORT

Intreduction

Recognizing the importance of experiential learning. the Marketing Club of the School of Management,
Siddhartha Academy of Higher Education, crganized an innovative marketing event titled “AD-Venture™.

The AD-Venture event was conducted on 20th December 2025 from 2:50 PM to 4:30 PM at the Mechanical
Block Seminar Hall The event was specially designed for MBA Il Semester and MBA IV Semester
students to encourage them to think creatrvely and strategically by developing advertisement skits for
declined products.

The event commenced with an insightful address by Dr. Sree Ram, Head of the Department, School of
Management. who formally addressed the gathering and encouraged the participants. In his speech. Dr
Sree Ram emphasized the importance of practical exposure in management education, particularly i the
area of marketing and advertising.

Objectives of the Event

The primary objectives of the AD-Venture event were as follows:
1. To provide students with hands-on experience in developing creative advertising strategies.
2. To enhance students™ understanding of the proeduct life cyvele. particularly the decline stage.

Participant Profile

The event witnessed active and enthusiastic participation from MBA II Semester and MBA IV Semester
students of the School of Management. A total of 7 teams were formed, with each team compnising students
from the MBA program.

The diversitv in participation. involving students from different semesters, encouraged peer learing and
healthy competition. The participants displayed great interest and motivation throughout the event.
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Event Planning and Organization

The AD-Venture event was meticulously planned and organized by the members of the Marketing Club under
the putdance of faculty coordinators. The planning process included:

® Selection of the event theme (advertising for declined products)

e Designing the quiz questions based on marketing concepts
o Establishing evaluation criteria for both rounds

o Coordinating venue arrangements and time management
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o Communicating event guidelines to participating teams

The event was conducted smoothly, adhering to the scheduled time and ensuring active engagement of all
participants.
Round One: Marketing Quiz

The first round was a marketing quiz competition, aimed at evaluating the participants™ conceptual clarity
and theoretical understanding of marketing principles.

Each team actively participated in the quiz. demonstrating their knowledge, analytical thinking, and quick
decision-making abilities. This round served as a screening process to shortlist teams for the second round.

Round Two: Advertisement Skit Presentation

The second round was the core activity of the event. focusing on creativity and practical application In this
round, the shortlisted teams were required to present an advertisement skit for a declined product.

Each team selected a product that had lost market relevance or popularity and designed a skit highhighting

The skits were presented 1n an engaging and entertaining manner, combining humour, emotion, storvtelling,
and persuasive communication. The performances reflected students” understanding of advertising
psychology and consumer perception.

Evaluation and Judging Criteria

The performances in both rounds were evaluated based on predefined criteria to ensure fairness and
transparency. The key evaluation parameters included:

1. Conceptual understanding of marketing principles
2. Creativity and originality of the advertisement 1dea

3. Time management and overall presentation

The judging panel carefully assessed each team s performance and provided constructive feedback.
Anchoring and Coordination

The smooth flow and success of the AD-Venture event were ensured through effective anchoring and
coordination. The entire event was confidently and engagingly anchored by Ms. N, Gnana Keerthana, Ms.
Vijava Lakshmi and Ms. K. Gita Sri, who maintaimed continuity, enthusiasm_ and clarity throughout both
rounds of the competition. Their anchoring kept the audience engaged and ensured proper time management
and seamless transitions between sessions.

The event was well coordinated by Ms. A. Rajeswari from MBA IV Semester, who actively supported the
organizing process and ensured that all activities were conducted as planned. The event was organized under
the guidance and supervision of the Marketing Club In-charge, Dr. Prameela Surva, whose support and
encouragement plaved a crucial role in the successful execution of the program.

Winners and Runners-Up
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After careful evaluation of performances in both rounds, the judging panel declared the results as follows:

Winners

¢ Ruheena Sved

® Mishra

e DeviSn

# Md Rahimunnisa

The winning team impressed the judges with their strong marketing insight, creative advertisement skit, clear
messaging. and effective presentation of revival strategies for the declined product.

Runners-Up

K. Gita Sri

e Ch. Pavithra

Ch. Vasan

A. Narendra Kumar

The runners-up team delivered a commendable performance with innovative ideas. good teamwork, and
impactful communication, eaming appreciation from both judges and the audience.
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Conclusion

In conclusion, the AD-Venture event orgamized by the Marketing Club of the School of Management,
Siddhartha Academy of Higher Education, was a significant success.

The active participation of MBA IT and IV Semester students, along with the mnovative skits presented by
7 teams, highlighted the effectivensss of experiential learning in management education

Vote of Thanks

The Marketing Club of the School of Management, Siddhartha Academy of Higher Education, expresses
its sincere gratitude to all those who contributed to the successful organization of the AD-Venture event.

We extend our heartfelt thanks to Dr. Sree Ram, Head of the Department, for graciously addressing the
gathering and motivating the students with his msightful words, which set a positive and inspiring tone for
the event.

We express our deep sense of gratitude to the Marketing Club In-charge. Dr. Prameela Suryva, for her
constant guidance. encouragement, and support in planning and executing the event successfully.

Our sincere appreciation goes to the faculty members of the School of Management for their continuous
encouragement and support throughout the event.

We would like to thank Ms. N. Gnana Keerthana and Ms: K. Gita 511 for efficiently anchoring the entire
event and ensuring 1ts smooth flow. Special thanks to Ms. A Rajeswan (MBA IV Semester) for her
effective coordination and assistance in managing the event.

We extend our appreciation to all the MBA IT and IV Semester students who participated enthusiastically
and made the event lively. creative, and meaningful.

Finally, we thank the Marketing Club members for thetr teamwork, dedication, and efforts, which played a
vital role 1n making the AD-Venture event a grand success.
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STUDENT ROLL LIST Ay 2025-26 BATCH

Date: 23-12-2025

ROLL o
, SIGNATUER
SNo | JumpsEr | NAME OF THE CANDIDATE
| | 25MP01001 |ADAVIKATLA SUGUNA SRITHA A S a£lhe
2 | 25MPOI002 |AKULA KALYAN A kalyon
3 | 25MP01003 |ALUGOIU LIKHITA 7« Lt o
i
4 | 2SMPOI0DS |APPALAVENKATA NAGA SRILATHA | = pla "
5 | 25MP01005 [APPIKATLA NARENDRA KUMAR Ty prerann
6 25MP01006 [CHAVALA PAVITHRA e Xt Vina
7 | 25MP01007 [CHITHIRALA vASAVI cle 'vasC
8 25MP01008 |DAKAMARI JAGADEEP D. T 2)
9 25SMPO1009  |DALAPATHIRAD CHARISHMA G - Chasuthmna
10 | 25MP01010 [DEVANABOYINA NAVYA SRI Cor plpary- 2
I 25MP01011 |GADDAM PRABHAS L7, OV A -
12 | 25MP01012 |GANGAVARAPU VASANTHI oA,
13 | 25MP01013 |GODAVARI PAVANI " Baane . &
GONNABHAKTULA TEJESH .
b ¥
14| BMPOIOI | UMANTH KUMAR (5> Jejet
15 | 25MP01015 |GOWRABATTINA YOGESH
16| 25MPOI0I7_JGUNNAM KUSHWANTH KUMAR | 2 ol
17 | 25MP01018 |GURRANA VEERA BABU e -
I8 | 25MPO1019 [JALUDU GAYATHRI MANASA
19 | 25MP01020 |JAYA LAKSHMI SHANMUKI POLAM
20| 25MPOI021 |KAMBALA LIKHITA EMINE
21 | 25MP01022 |[KANAGALA HARSHA VARDHAN
22 | 25MP01023 |KANCHARLA KEDHAR PRABHU -y
23 | 25MP01024 |KATARI VAMSI
24 | 25MPO1025 |KATTA TEIA e )
25 | 25MP01026 |KODALI SR VIDYA (T —
26 | 25MP01027 |KONGARA KRISHNA DEEPIKA eI
27 | 25MP01028 |KORRA CHANDANA BAI k Lhardare Ra}
28 | 25MP01029 |KOTHAPALLI SAI HARSHITHA K- Afallhitta
29 | 25MPO1030 [KOTTI LALITHA NAGA RATNAM E Lali4tn
30 | 25MP01031 [KRISTAM GITA SR oy
7.
31 25MPOI033  [MALLESWARAPU VIJAYA LAKSHM! {s;ijaﬁf a,
12 25MPQ1034  (MECHINENID VS N SAI SUDEEPTHI | M. 2udeeglla -
7| 25MP01035 _|MEKALA SRI LAKSHM) -4l
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/ sa | 25MP01036 |METLAPALLI YAMINI LAKSHMI PRIYA 7 7
" 735 | 25MP01037 |MUNDLAPATI DENCY MOSES £hc e
36 | 25MP01038 |NEPPALLI GAYATRI —
37 | 25MP01039 |NILUFAR MONDAL Nilufar Hondou
18 | 25MPOI0M0 [NUKATHOTI GrANA KEERTHANA | A+ eerbhane
39 | 25MP01041 [P N S NIKITHA TIRUVEEDHULA —
40 25MPO1042  |PARUCHURI AJAY j? Alay
41 25MP01043  |PASUPULETI YAMINIESWARI Yyl O ..
42 25SMP01044  [PONNURI KAVYA TEJASWI ku#- Telasut
3 | 25MP01046 |POTLURI TARUN KUMAR [Py
PUPPALA LEELA CHANDRIKA ’
L. - Qo0
44 | 25MPOI0AT |\ oo P
45 | 25MP01048 |ROMALA MOHAN KUMAR £ MOhan Xumat |
SAYYAPARAIU HARI CHARAN
46 | 25MPO1049 | oon
47 | 25MP01050 [SEELAM YAGNASRI D Al A y
48 | 25MPO10S]1 |SHAIK AYESHA ke
49 | 25MP01052 |SHAIK KAJA MOHIDDHIN
50 | 25MP01053 [SHAIK SHABNA Ae. ek -
- f _.I
51 | 25MP0DI0S4 |SOUTANI SHANMUKHA TEJA KUMAR| © ~ %‘I"— A
i "—--'.‘-.-\1 —
R La
53 | 25Mpoross [SYRE VENKATA HARSHA VARDHAN i . TV P
SAI i Pl A
53 | 25MP01056 |SURISETTY PREM . e
54 25MP01057 |TADIKAMALLA SAI SOWMYA Trehol _‘_'.m.,s...-.#:_.
53 | 25MP01058 |TELLAKULA MADHU KALYAN L Xa VY% 0 3
56 25MPO1060 |VAKKALAGADDA LOHITHA :
VALIVETI LEELA NAGA VENKATA SRI
57 25MPO1061
ANUSHA
58 25MP01062 |VALLURUPALLI HARINI V4 Y S
59 25MPO1063 |VEERLA REVATHI eunp,
60 25MPO1064 |VELAMALA NEELAVENI
61 25MPOI065 |VENNA AVINASH .
62 25MPO1067 |BANTU SWATHI BSapdl/ N
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ATTENDANCE SUMMAERY
YEAR/SEMESTER PRESENT ABSENT
II SEMESTER 635

IV SEMESTER

35




